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ABSTRAK 
PENENTU NIAT BELI KONSUMEN TERHADAP SEPEDA MOTOR  
YAMAHA NMAX 
(Studi Pada Masyarakat Kota Surakarta) 
 
 
AGAPITUS YUDHA MADANUGRAHAYA 
F0211003 
 
Penelitian ini bertujuan untuk mengetahui apakah kewajaran harga, 
persepsi kualitas, dan persepsi manfaat berpengaruh terhadap sikap konsumen 
yang berniat melakukan pembelian. Variabel dependen dalam penelitian ini 
adalah niat membeli dan variabel independen dalam penelitian ini adalah 
persepsi harga, persepsi kualitas dan persepsi manfaat. 
Populasi dalam penelitian ini adalah masyarakat Kota Surakarta yang 
mengetahui sepeda motor Yamaha NMAX dan sampelnya adalah orang yang 
mengetahui sepeda motor Yamaha NMAX dan memiliki niat membeli. Sampel 
terdiri dari 150 orang dengan menggunakan teknik nonprobability sampling. 
Penelitian ini menggunakan alat uji SPSS for windows20 untuk uji validitas dan 
realibilitas dan SmartPLS2 untuk uji model. 
Hasil dari penelitian adalah kewajaran harga berpengaruh secara positif 
dan signifikan terhadap sikap konsumen, persepsi kualitas berpengaruh secara 
positif dan signifikan terhadap sikap konsumen, persepsi manfaat berpengaruh 
secara positif dan signifikan terhadap sikap konsumen, dan sikap konsumen 
berpengaruh secara positif dan signifikan terhadap niat membeli. 
Studi ini memiliki beberapa keterbatasan yang meliputi objek yang diteliti 
yaitu sepeda motor Yamaha NMAX belum pasti menggambarkan fenomena 
secara umum pada industri sepeda motor. Oleh karena itu, dalam penelitian 
selanjutnya diharapkan mengeliminasi keterbatasan pada penelitian ini.  
 
 
 
Kata Kunci: Kewajaran Harga, Persepsi Kualitas, Persepsi Manfaat, Sikap, Niat 
Beli. 
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ABSTRACT 
 
DETERMINANTS OF CONSUMER PURCHASE INTENTION IN YAMAHA 
NMAX MOTORCYCLE 
(A Study on People of Surakarta) 
 
 
 
AGAPITUS YUDHA MADANUGRAHAYA 
NIM. F0211003 
 
This research aims to determine whether the price fairness, perceived 
quality, and the perceived benefits affect the attitudes of consumers who intend 
to make a purchase. Dependent variable in this research is purchase intention 
and independent variable in this research is price fairness, perceived quality and 
perceived benefit. 
The population in this study is the people of Surakarta City who knew 
Yamaha NMAX motorcycle and the sample is the person who knows Yamaha 
NMAX motorcycle and have the intention to buy. The sample consisted of 150 
people using nonprobability sampling technique. This study used SPSS for 
windows20 test tool for validity and reliability test and SmartPLS2 for model test. 
The result of this research is price fairness have positive and significant 
effect to consumer attitude, perceived quality have positive and significant effect 
to consumer attitude, perceived benefit have positive and significant effect to 
consumer attitude, and consumer attitude have positive and significant effect to 
purchase intention. 
This research has some limitations that include the object under study 
that is the Yamaha NMAX motorcycle is not sure to describe the phenomenon in 
general in the motorcycle industry. Therefore, in the next study is expected to 
eliminate the limitations in this study. 
 
 
 
Keyword: Price Fairness, Perceived Quality, Perceived Benefit, Attitude, 
Purchase Intention. 
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HALAMAN MOTTO 
 
 
 
There are two rules for success:  
1. Never tell everything you know.  
(Roger H. Lincoln) 
 
 
Everybody is a genius.but if you judge a fish by its ability to climb a tree, it wiil live 
its whole life believing that is stupid. 
(Albert Einstein) 
 
 
When you have money in hand,only you forget who you are. But when you don’t 
have any money in your hand, the whole word forget who you are. It’s Life…!!! 
(Bill Gates) 
 
 
Life with God is not immunity from difficulties, but peace in difficulties. 
(C.S. Lewis) 
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